KAPRANOV, Oleksandr

AN OUTLINE OF STRATEGIC COMMUNICATION
ON CLIMATE CHANGE BY KING CHARLES III

The issue of climate change is one of the urgent problems that require both local and global
solutions, as well as the involvement of the public at large and societal leaders, inclusive of
celebrities and royalty [5; 6; 7]. The currently reigning British monarch King Charles III is known
world-wide for his active stance on the issue of climate change. His speeches, interviews, and
articles on the issue of climate change bear witness to his quite clear attitude towards the issue of
climate change. The present contribution seeks to provide an outline of how King Charles II
communicates his views on climate change strategically. Whilst the contribution is based upon a
number of previous studies that look into King Charles I1I’s climate change discourse, it provides a
perspective on it through the lens of strategic communication.
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The discursive tradition of strategic communication is strongly represented in the United
Kingdom (the UK), permeating the civil service, the UK’s foreign relations, and the monarchy [2;
3]. Whilst there are multiple studies on strategic communication by the British government [12; 13]
and the British royal family [1], relatively little is known about how the currently reigning monarch
King Charles III communicates his views on climate change strategically. In this light, the present
contribution seeks to outline the following discursive aspects of King Charles III’s strategic
communication on the issue of climate change:

L. micro-discursive means of strategic communication of climate change;
II. macro-discursive means of strategic communication of climate change;
1. cognitive means of strategic communication of climate change; and
IV. evidential means of strategic communication of climate change.

The present contribution proceeds as follows. First, attention will be paid to the micro-
discursive means. The micro-discursive dimension of King Charles III’s discourse on climate
change will involve such means as (a) discourse markers and (b) self-mentions and their respective
roles in the way King Charles III communicates his views on climate change strategically [8]. The
macro-discursive dimension will be represented by the construal of framing that is used
strategically by King Charles III and his speech writers [9]. The cognitive means of strategic
communication of climate change by King Charles III will be elucidated by means of presenting the
data from the prior study on cognitive metonymy in his speeches on climate change [10]. Finally,
the evidential aspect of his strategic communication on climate change will be addressed by
referring to the prior research that looks into the notion of evidentiality in his speeches on climate
change [11]. The aforementioned aspects will be further illustrated and expanded upon at the
plenary session.
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