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MULTICULTURAL COMMUNICATION IN THE CONTEXT OF MODERN SOCIAL
MEDIA: THE PROBLEMS OF EVOLVING SLANG

In the current globalized and predominantly digital world, multicultural communication
increasingly takes place on social media platforms such as X (formerly known, and still commonly
referred to as Twitter), TikTok, Facebook, Instagram, Reddit, etc. In addition to these strictly
communicative social media platforms, there are also media sharing platforms which operate as a
combination of more standard social media platforms, a replacement for TV, and general
entertainment platforms, such as YouTube, Twitch.tv, Kick, and other such streaming and media
sharing platforms.

It increasingly difficult to accurately and comprehensively document, verify, and track every
new type of slang, short forms, inside joke phrases and references, and the like across every single
social media platform. This has led to a rapid increase in the rate of development and separation of
cultural slang use between users who prioritize different social media platforms.

A person who primarily browses X would be hard pressed to fully understand the slang used
by a person who primarily spends their time online watching streams on Twitch.tv. However, while
that is expected, according to a study conducted by the author in 2021, it is apparent that even
within the same streaming platform, viewers of different streamers develop their own microcultures
with personal inside jokes and slang (Tuziuk, 2021). Therefore, even within a single social medium,
it may be impossible to fully understand everyone on it.

This phenomenon is compounded by the fact that all of these social media platforms are
globalized, which means that people from different backgrounds, different nationalities and
cultures, constantly ‘remix’ and adapt English in a variety of ways. Whether it is through the
creation of common abbreviations such as «LOL», «kLMAO», «BRB», or through the adoption of
already existing shortform slang which carries inherent meaning and is easy to remember, such as
«simpy, «susy», «stany, etc.

Video-focused social media platforms like TikTok have also fostered distinct linguistic
cultures among the younger generations, with slang such as ‘rizz’, ‘delulu’, ‘sigma’, and many
others. This type of slang is often very performance and personality driven, being introduced as
ways of expressing praise or derision. It is usually simplified due to being easier to say, which also
leads to many non-English speaking people adopting them (Putri, Bahri, 2023). X slang such as
‘ratio’, ‘based’, ‘mid’, and others are shorter and snappier, influenced by the character limit of the
messages on the platform. Due to the popularity of X as both a political and personal messaging
board, this slang is also widely spread among the younger generations.

These were examples of already widespread and commonly used pieces of slang anyone
might hear if they walk outside in an English-speaking nation today. However, even in non-English
speaking environments, especially in Western Europe, one may hear any number or variation of
such slang, adapted from English, or simply used directly (Languages Unlimited, 2022).

Besides general platform slang, there are also personality-based microculture slang
proliferators, like big personality streamers and content creators, which have large followings that
then mimic the slang from their favorite creators. This creates in-group languages and slang.
Examples of this are the slang words «poggers», «copiumy, «servey, «slay», «iconic», etc.

As one may note, some of the previous slang terms used were common words which have
common meanings that do not align with how they are used in their slang forms. «Based» in its
slang form is not «having a specified object or material as its base or foundation or as its primary
constituent», as one would expect by its dictionary definition, but something that the speaker agrees
with on some level, and respects the opinion of the person the word is directed at.

This leads to misunderstandings across cultural lines, leading to alienation between
generations, social media platform users, and even cultures, if the user of the slang does not adapt to
other environments linguistically. However, one may also note that, due to the slang entering other
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social media platforms naturally through lack of user adaptation between platforms, these slang
words spread at a rapid pace throughout the entire internet, leading to an enrichment of English that
reflects global diversity at a level never before seen.

Additionally the proliferation of online slang may lead to misunderstandings among students
learning English in Ukraine, as what they see online is no longer reflected in what they are taught,
which is Received Pronunciation (RP) English. This gap necessitates a deeper involvement and
level of knowledge from English teachers in order to adapt their instruction to account for
contemporary digital usages of slang while still maintaining the foundations and rules of standard
English.

Due to this, a new framework must be made to categorize and document this fast-changing
and rapidly evolving linguistic landscape, in order to make sense of the origins of phrases, their
meanings, and to record their history. Understanding digital slang is vital for the future of
intercultural communication developments, and mapping out standard models of global English as a
language.
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